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GENERATIVE ENGINE OPTIMIZATION

The GEO Guide: How to Get Your
Business Found by Al

More of your customers are asking Al for recommendations instead of scrolling search results. This
guide shows you exactly how we make businesses visible, understandable, and recommendable to Al
agents and generative engines with the same four-phase system we run for our clients.

Document type: Practical guide & checklist
Prepared for: Business owners and marketers who want to win Al-driven discovery

Prepared by: C2 GEO — c2geo.com

Search Is Changing.
Your Visibility Strategy Should Too.

For twenty years, being found online meant ranking on a search results page. That era isn't over — but it's no
longer the whole game. Today your customers ask ChatGPT for a contractor, ask Perplexity to compare local
service providers, and get answers from Google's Al Overviews before they ever see a list of links. Generative
Engine Optimization (GEO) is how you make sure your business is the one those systems find, understand,
and recommend.

GEO is an extension of how you organically reach people who browse the internet in an increasingly Al-
forward environment. It isn't a replacement for SEO — it builds on it. Everything in this guide also strengthens
traditional search. But it's purpose-built for a world where the "searcher" is often an Al agent acting on a
customer's behalf.
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The Two Levers of GEO

Every tactic in this guide pulls one of two levers. If you remember nothing else from this guide, remember these.

Lever 1: Breadth — Your Presence Across the Internet

Generative engines build trust the way people do: by seeing your name in lots of credible places. The more
consistently your brand appears across the breadth of the internet, the more confident an Al system is when it
recommends you. That means:

@ Creating and maintaining brand accounts across all major social and review platforms.

® Getting included in local wikis, news coverage, and the listicles Al engines actually cite.

@ Staying genuinely active in the online communities and groups where your customers ask questions.

Lever 2: Depth — The Information Density of Your Website

Breadth gets you found. Depth gets you understood. Once an Al agent or generative engine lands on your website, it
should be able to learn everything about your brand, services, pricing, and credibility in seconds — without fighting
through bloated scripts or vague copy. That means:

® Publishing machine-efficient documents like 1lms.txt and l1lms-full.txt that summarize your entire business for
Al readers.

Standing up servers built for Al systems (MCP and WebMCP) so agents can interact with your business directly.
Structuring your site — schema, semantic HTML, fast load times — so machines parse it as easily as humans read
it.

Breadth makes you discoverable. Depth makes you recommendable. The four phases below are how we pull both
levers, in order.

Phase 1: Map Your Brand

Before optimizing anything, you need a single source of truth for your brand — the what, who, where, why, when, and
how of your business. Al systems reward consistency, and consistency starts with knowing exactly what your brand
says about itself everywhere it appears.

Gather and finalize each of the following:
Brand guidelines — name, voice, visuals, and how you describe yourself.
Service [ product offerings with clear, complete descriptions.

Pricing and general costs — even ranges help Al answer "how much does this cost?" with your business
attached.

FAQs, TL;DRs, and NAP (Name, Address, Phone — identical everywhere, character for character).
About Us descriptions in short, medium, and long versions.

Inventory of social media accounts and profiles you already own.

Wikis, white papers, and technical papers that establish expertise.

00000 000

Blog and writing style reference so everything published sounds like you.

Why this phase matters: every later phase reuses this material. A mismatched phone number or three different
versions of your About Us text actively erodes the confidence an Al system has in your business.
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Phase 2: Build Authority Across the Internet

This is the breadth lever in action: getting your brand information consistently distributed across the platforms
generative engines trust and cite.

Brand & Social Accounts

(O Create or claim accounts on the major platforms: Reddit, Instagram, YouTube, Quora, Facebook, X, Linkedin, Yelp,
Google Business Profile, Bing Places, Trustpilot, Better Business Bureau — plus the niche directories for your
industry (Angi, HomeAdvisor, Houzz, and similar).

(O Useanidentical NAP, handle, and About Us on every single one.

Search Engine Infrastructure

(O Google: set up Search Console, complete your Business Profile, and install Google Tag with Analytics 4.

(O Bing: set up Webmaster Tools, Places for Business, and Microsoft Clarity. Bing is heavily used as a data source by
Al systems — most businesses ignore it, which makes it an easy edge.

Reviews

(O Actively collect reviews across all platforms, not just Google.

(O Flagand respond to bad reviews quickly.

(O Backlink and highlight your great reviews so they're easy for crawlers to find.

Listicles — The Highest-Leverage Move in This Phase

Ask an Al engine "best [your service] in [your city]" and look at what it cites. Usually it pulls from a handful of "Top
10" style articles.

(O Find the 5-10 listicles Al engines cite for your local area or niche.

(O Setagoalto get your business included on 3-5 of them.

Getting onto the exact pages Al already trusts is one of the fastest ways to start appearing in generated answers.

Quick Reference: Priority Platforms

At minimum, claim and complete profiles on these platforms — they are the most frequently cited by current Al
systems:

—— Tier 1: High AI Citation Rate —
Google Business Profile - business.google.com
Yelp Business - biz.yelp.com
LinkedIn Company Page - linkedin.com/company/
Better Business Bureau - bbb.org

— Tier 2: Growing AI Sources —
Bing Places for Business - bingplaces.com
Trustpilot - business.trustpilot.com

Facebook Business - business.facebook.com
Reddit (community posts) - reddit.com/submit

—— Tier 3: Niche Directories —
Angi / HomeAdvisor angi.com (home services)
Houzz houzz.com (home/design)
Avvo avvo.com (legal)
Healthgrades healthgrades.com (medical)

NAP consistency check: every listing must use the exact same Name, Address, and Phone — character for
character. One mismatch erodes Al confidence across all platforms.
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Phase 3: Build the Technical Backend

Now the depth lever: making your website maximally readable by Al systems, so that once you're found, you're fully
understood.

Open the Door to Al Crawlers

(O Confirm your robots.txt allows the Al crawlers that matter — GPTBot (OpenAl), PerplexityBot, and Google's Al
crawlers. Many sites block these without realizing it.

(O Reduce JavaScript reliance — if your content only renders after heavy scripts run, many Al crawlers never see it.

(O Ensure the site is fast and mobile-friendly, and submit sitemaps to both Google Search Console and Bing
Webmaster Tools.

Speak the Machine's Language: Schema & Structure

O Add JSON-LD schema markup — structured code snippets that explicitly feed Al systems your business
description, founding date, social links, services, and more. This powers both Al comprehension and rich results
in traditional search.

D Use semantic HTML so page structure communicates meaning, not just appearance.

Publish Al-Native Documents: 1lms. txt

The 1lms.txt standard is a simple, powerful idea: a plain-text file at your site's root that gives Al systems a clean,
efficient summary of your entire business — who you are, what you offer, what matters most. The companion 1lms-
full.txt carries the complete detail. Together they let an Al agent learn everything about your brand in a single read
instead of crawling dozens of pages and guessing.

(O Build lms.txt and llms-full.txt following the open standard at limstxt.org.

Stand Up Al-Native Servers: MCP & WebMCP

This is where GEO gets ahead of the curve. MCP (Model Context Protocol) and WebMCP are emerging standards
that let Al agents interact with your business directly — checking availability, pulling service details, answering
questions — rather than just reading your pages. Very few businesses have this today, which is exactly why it's an
advantage.

O Implement MCP following the standards at modelcontextprotocol.io.

(O Implement WebMCP using Google's documentation as your source of truth.

Harden Security

(O Upgrade site security to OWASP standards. Trust signals matter to Al systems, and a compromised site destroys
everything built in Phases 1 and 2.

Reference: Key Files to Create

SESFODOTS T e s e S — 1lms. txt

User-agent: * # Your Business Name

Allow: / > Summary of what you do.

User-agent: GPTBot ## Services

Allow: / - [Service A](/a): Description
User-agent: PerplexityBot - [Service B](/b): Description

Allow: / ## About

Sitemap: yourdomain.com/sitemap - [About](/about) - [Reviews](/reviews)

— JSON-LD Schema (in <head>)

{ "@context": "https://schema.org", "@type": "LocalBusiness",
"name": "Your Business", "url": "https://yourdomain.com/",
"telephone": "+1-555-555-1234",

"sameAs": ["linkedin.com/company/you", "facebook.com/you"],
"description": "One clear sentence about what you do." }
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Phase 4: Run the Monthly Content Engine

GEO isn't a one-time setup — generative engines favor brands that are demonstrably alive. Phases 1-3 are the build. Phase 4 is the
operating rhythm that compounds month after month.

Every Month: Media & PR
(O Earn backlinks and stay active on Reddit and your niche communities.
(O Collect new reviews; respond to (or report) bad ones; highlight the great ones.

(O Research the conversational queries your customers actually ask — using Google Trends, asking Al engines directly, or purchasing
conversational datasets for your location and niche — and shape content around them.

Every Month: Content Depth

Expand product and service descriptions.

Grow your FAQ, About Us, and author pages.

Add footnotes and citations with clean links — Al systems reward verifiable claims.
Publish 2+ blog posts (build toward a library of 4-8 foundational posts, then keep going).

O000O0O

Maintain a wiki or publish one technical paper that proves your expertise.

Every Month: Distribute & Maintain

Republish blogs and papers across all your media accounts, adapted to each platform's form and style.
Add real business photos — authenticity signals matter.

Update your Google Business Profile at least twice monthly.

Keep technical documents ( 1lms.txt, schema, sitemaps) current as your business changes.

Run site speed, quality, and security tests.

O00O0O0

Writing Standards That Make It Work

® Answer-first structure: open with a clear TL;DR, then support high-authority claims with proof, citations, and source links.
® Include SEO keywords, rich media, and descriptive image alt text. GEO and SEO reinforce each other.

@ Consistency beats perfection. A brand that publishes steadily outperforms one that publishes something flawless twice a year.
Being visibly active is itself a ranking signal.

How You Know It's Working

GEO is measurable. Audit monthly with Google Analytics 4 (including custom events), Search Console, and your tag data — and watch
for these signals:

® Referral traffic appearing from Al sources like ChatGPT and Perplexity.

® Your business showing up when you ask generative engines the questions your customers ask.

® Impressions and citations growing across the listicles, communities, and platforms from Phase 2.
[

Al crawler activity in your server logs — proof the engines are reading what you built.

Where to Start

You could run this entire guide yourself — that's why we wrote it down. But the honest version is that Phases 2 and 3 involve dozens of
accounts, technical standards that are still evolving, and a monthly cadence that's hard to sustain alongside running your actual
business. That's the work we do every day.

Start with a free Al Visibility Assessment. We'll show you exactly what ChatGPT, Perplexity, and Google's Al say about your
business today, where your competitors are beating you in generated answers, and which phase of this guide will move the needle
fastest for you.

® Email us at contact@c2geo.com with the subject line "Visibility Assessment."

@ Or visit c2geo.com/book-a-call to book a time directly.

The businesses that show up in Al answers three months, six months, or a year from now are the ones implementing these changes
today. Let's make sure yours is one of them.
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